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Make the Case Locally for New Legislation 

As U.S. media markets get ever more local in their focus, finding a community 

connection to our global issues is key to getting the coverage we want. Here are some 

ideas to get you started on connecting new global child and maternal health legislation 

to your community: 

 

Read the paper 

The best possible entry point for your story is another story that’s already making 

headlines. Is there a local health issue or health provider in the paper? Is there a story 

about the needs of local kids? Is there a story about making a difference in the world? 

 

Connect with your community 

Consider how the story of maternal and child survival fits in with what’s happening in 

your area. Did a new maternity ward or wing for premature babies open at a local 

hospital? Are there any doctors or researchers at local universities who study health in 

the developing world? Are there any local health issues making the news? 

 

Draw parallels 

People are more receptive to issues that are relatable. Rather than starting with the 

legislation itself, try leading with a shared experience. Here are some examples: 

“I want what’s best for my kids: health, education, and the chance to thrive. Parents everywhere 

want the same, and a healthy start to life is the first step toward those dreams becoming reality…” 

“Every summer, my kids inevitably come home with mosquito bites after playing outside with their 

friends. But what is an itchy annoyance here can often be a death sentence for children in 

countries where malaria is rampant…” 

“As an expectant mother, I take my prenatal vitamins and have regular check-ups with my doctor. 

But for millions of pregnant women without access to proper medical care, what is supposed to 

be a happy and exciting time can instead be fraught with danger and uncertainty…” 
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Put things in context 

These issues involve numbers that are hard for most of us to imagine. Try to find ways 

to make those numbers relevant locally. Here are some examples: 

“6.3 million kids under the age of five die every year from diseases that we can mostly prevent or 

treat. That’s more than all the babies born annually in the U.S. and Canada combined. We would 

never tolerate the deaths of millions of children from diarrhea or pneumonia here in the U.S., and 

we shouldn’t tolerate it anywhere else, either.” 

“In late August, about 1,700 children in our city will set off for their first day of kindergarten. These 

kids will grow up and eventually graduate from high school, and hopefully college, too. But the 

very same day our kids are meeting their new teachers and settling into their classrooms, ten 

times as many children around the world – 17,000 – will die of illnesses that we can most often 

prevent or treat. They deserve to have a first day of school, just like our kids here.” 

 

Tell a story 

Stories of individual lives touched by access to lifesaving treatments are more powerful 

than any statistic. If someone in your community can speak firsthand about maternal 

and child health and how the issue has impacted them, that’s ideal. If not, there are 

other creative ways to make this connection as well. Here are a few examples. 

 

Highlight a specific country 

Does your local area have particularly strong ties to another country through geography, 

immigration patterns, or culture? Much like with a personal story, by zeroing in on a 

specific country, the idea of support for global child and maternal survival feels less 

theoretical and more personal. See page 15 of this report from USAID on the 24 

countries being targeted by the new legislation. 

 

Demonstrate the local payoff 

Supporting health is not just the right thing to do; it’s also the smart thing to do. Use this 

state-by-state index to see how global development programs impact your area. 

 

 

 

 

 

http://www.results.org/uploads/files/Maternals_and_child_health_stories.pdf
http://www.usaid.gov/sites/default/files/documents/1864/USAID_ActingOnTheCall_2014.pdf
http://www.usglc.org/state-network/
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Recruit local voices 

With the right person joining your editorial board meeting or the right co-signer for your 

op-ed, you can up your chances of success with the media and potentially build a 

powerful long-term ally. Here are a few ideas to get you started: 

Pediatricians — Pediatric doctors have dedicated their lives to childhood health, 

and they know firsthand that simple treatments (like oral rehydration therapy for 

diarrhea) can mean the difference between life and death. As voices of authority, 

medical experts, and respected community members, they are one of our best 

allies on child and maternal health and survival. For a list of pediatricians in your 

area, check out this list of American Academy of Pediatrics state chapters. 

Universities — The Consortium of Universities for Global Health supports many 

global health initiatives. Is one of its member universities in your area? There’s a 

good chance there’s a global health expert on the faculty who can speak about 

simple treatments that have the power to save millions of lives. 

Partner Organizations — Over 20 groups have come together to work on the 

new legislation, including World Vision, CARE, Save the Children, and The 

United Methodist Church. Check to see if any have local chapters in your city. 

https://www.aap.org/en-us/about-the-aap/chapters-and-districts/pages/chapters-and-districts.aspx
http://www.cugh.org/
http://www.worldvision.org/
http://www.care.org/
http://www.savethechildren.org/site/c.8rKLIXMGIpI4E/b.6115947/k.B143/Official_USA_Site.htm
http://www.umc.org/
http://www.umc.org/

