
          

 

  
 
 

 

Make the case locally for a $1 billion pledge to Gavi 

As U.S. media markets get ever more local in their focus, finding a local connection to our global 

issues is key to getting the coverage we want. Here are some ideas to get you started: 

 

Read the paper 
The best possible entry point for your story is another story that’s already making headlines. Is 

there a certain local health issue or health provider in the paper? Are there public service ads 

about flu or shingles vaccines campaigns? Is there a story about the needs of local kids? Is 

there a story about making a difference in the world? 

 

Connect with your community 
Consider how the story of vaccines and child survival fit with what’s happening in your area. Is 

there a flu shot campaign underway? A walk or fundraiser for a vaccine-preventable illness? Are 

people taking the ALS Ice Bucket Challenge or drawing attention to another health issue? Is 

there a vaccine manufacturer or research company providing local jobs?  

 

Draw parallels 
People are more receptive to issues that are relatable. Rather than starting with discussion of 

multilateral health financing, try leading with a shared experience. Here are some examples: 

“Routine vaccinations are often just another item on the back-to-school to-do list, somewhere between a 

new pencil box and a fall haircut. But in many of the world’s poorest countries, parents face challenges we 

can’t imagine for the same chance to give their children a healthy start to life…” 

“I can’t imagine anyone has had a positive experience with diarrhea, but what is a frustrating inconvenience 

here can often be a death sentence for kids around the world…” 

“I want what’s best for my kids: health, education, and the chance to thrive. Parents everywhere want the 

same things, and a healthy start to life is the first step toward those dreams becoming reality…” 

 

Put things in context 
This issue involves numbers that are hard for most of us to imagine. Try to find ways to make 

those numbers relevant locally. Here are some examples: 

“$1 billion over four years is a lot of money. But here’s another way to look at it: about 80 cents per year, per 

person in the United States. That’s roughly the cost of 1 serving of children’s Tylenol per person to help save 

more than 5 million children’s lives.” 

“This month, 540 kids started kindergarten in our town. Together they will form the high school class of 

2028. But this same month ten times that many children – 540,000 – worldwide died before ever reaching 

their first day of school.”  
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Tell a story 
Stories of individual lives touched by access to vaccines are more powerful than any statistic. If 

someone in your community can speak first-hand to the impact of investments in global vaccine 

access, great, but there are other creative ways to make this connection as well. 

 

Highlight a specific country 
Does your local area have particularly strong ties to another country through geography, 

immigration patterns, or culture? Much like with a personal story, by zeroing in on a specific 

country, the idea of support for global child survival feels less theoretical and more personal. 

Check out this library of country stories of Gavi support.  

 

Demonstrate the local payoff  
Supporting health is not just the right thing to do; it’s also the smart thing to do. Use this state-

by-state index to see how global development, including health, impacts your area.  

 

Recruit local voices 
With the right person joining your editorial board meeting or the right co-signer for your op-ed, 

you can up your chances of success with the media and potentially build a powerful long-term 

ally. Here are a few ideas to get you started: 

 

Pediatricians – Pediatric doctors have dedicated their lives to childhood health, and 

they know the power of vaccines first-hand. As voices of authority, medical experts, and 

respected community members, they are one of our best allies on vaccines. The 

American Academy of Pediatrics is a leading advocate for the GAVI Alliance. Don’t know 

a pediatrician you can reach out to directly? Check out this list of AAP state chapters.  

The Lions Club – The Lion’s Club International Foundation is a donor of its own to Gavi 

and other global vaccine access work. Find your local chapter here.  

The Mormon Church – The Church of Jesus Christ of Latter-day Saints named 

immunization one of its top humanitarian initiatives. LDS Charities gives directly to Gavi.  

Shot@Life – National grassroots organization Shot@Life has a network of vaccine 

advocates across the United States. Connect with one of their vaccine champions.  

Universities – The Consortium of Universities for Global Health supports the work of the 

GAVI Alliance. Is one of its member universities in your area? There’s a good chance 

there’s a global health expert on the faculty who can speak to the power of vaccines.  

http://www.gavi.org/country-stories/
http://www.usglc.org/state-network/
http://www.usglc.org/state-network/
http://www2.aap.org/international/immunization/
http://www2.aap.org/member/chapters/chaplist.cfm
https://directory.lionsclubs.org/?language=EN
http://shotatlife.org/about-us/champions/
http://www.cugh.org/membership/members

