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Guide to a Successful Virtual Thanksgiving Feast Campaign 

 

Welcome to the 2016 Virtual Thanksgiving Feast!  

The Virtual Thanksgiving Feast (VTF) Friends and Family Campaign is a peer-to-peer, online 

fundraiser to benefit RESULTS. The campaign officially runs for 10 days from November 14 – 

24. 

The VTF is an opportunity to raise needed funds to support trainings, resources for volunteers, 

and staff who support advocates and provide research and expertise on our issues. Your 

participation in grassroots fundraising is an important part of making RESULTS’ work possible. 

The VTF is also a chance spread the word about the work you do ending poverty and to grow 

your network of advocates and supporters. 

As we hope you’ll see from the materials in this Guide – by joining the VTF you are in no way 

fundraising on your own! During the campaign you will have access to a personalized 

fundraising website, one-on-one support from development staff, and all the materials in this 

Guide: a communication schedule, email templates, a social media kit, and tips for success. All 

VTF Fundraisers are also invited to join two special campaign calls: 

 VTF Kick Off Call – Thursday, November 10 at 8:30 p.m. ET 

 VTF Mid-Campaign Call – Saturday, November 19 at 12:00 p.m. ET 

Thank you for joining the VTF campaign and I’m excited to work with you over the next few 

weeks! 

Mea Geizhals 

Grassroots Fundraising Manager 

mgeizhals@results.org | 202-783-4800 ext. 131 

 

In this guide you will find: Click on the links below to easily jump to different sections. 

1. VTF Overview and Talking Points  

a. U.S. Poverty Focus 

b. Global Focus 

2. Top 10 Campaign Best Practices 

3. VTF Communication Schedule 

4. Ready to Use Emails, Facebook Posts, and Tweets (by day) 

a. Monday, November 14 

b. Wednesday, November 16 

c. Friday, November 18 

d. Monday, November 21 

mailto:mgeizhals@results.org
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e. Wednesday, November 23 

f. Monday, November 28 

5. Setting Up Your Fundraising Website 

6. How to Post on Facebook 

1. VTF Overview and Talking Points  
This November, as we prepare to celebrate Thanksgiving and reflect on that for which we are 

thankful, many RESULTS volunteer advocates are participating in the Virtual Thanksgiving 

Feast Friends and Family Campaign to help raise needed funds to support our work fighting 

malnutrition in the U.S. and around the world.  

Before diving into the policy you work on, make sure to explain the very basics to your friends 

and family: we’re making sure our government does what it takes to end extreme poverty – both 

in the U.S. and around the world – and I’m helping effectively guide policymakers through 

meeting with members of Congress, writing op-eds, and mobilizing my community. 

1A. U.S. Poverty Focus – Protecting SNAP and Ending Poverty in America 
This September we learned the good news that poverty in the U.S. is declining. The Census 

Bureau’s latest release of income and poverty data shows that 3.5 million fewer Americans lived 

in poverty last year than the year before.  

While this is encouraging news, we cannot celebrate knowing that nearly 1 in 7 Americans – 

and 1 in 5 American children – still live in poverty. We must keep fighting by building on 

successful programs that we know work.  

The Supplemental Nutrition Assistance Program (SNAP, formerly known as food stamps) is a 

leading program in reducing poverty that lifted 4.6 million Americans above the poverty line in 

2015.  

Children who benefit from SNAP and school meals programs are healthier, do better in school, 

and have increased economic opportunities later in life. 

For decades, RESULTS advocates have urged members of Congress to stand up for hungry 

children and families by rejecting proposals to cut or restructure nutrition programs, and 

investing in making sure no American goes hungry.  

When SNAP funding was under attack in 2015, RESULTS advocates responded by publishing 

67 media pieces in just two months educating communities and members of Congress around 

the country about the importance of SNAP. They went on to contact 33 representatives and 

senators through calls to Congress, letters, conversations with legislative aides, and face-to-

face meetings urging them to protect SNAP in the federal budget. This work was hugely 

successful and avoided deep cuts to SNAP in the 2016 budget.  

Ending hunger and poverty in the U.S. requires a strong commitment to address the root causes 

of poverty – which is why RESULTS works not only to protect and strengthen nutrition 

programs, but also to increase economic mobility through tax policies like the Earned Income 

Tax Credit (EITC). We are proud of our accomplishments and committed to continuing this 

work. 

http://www.results.org/blog/results_media_work_helps_keep_snap_cuts_off_the_fast_track/
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1B. Global Focus– Ending Stunting and Preventable Maternal and Child Deaths 
Around the world the birth of a child can be the most hopeful day of a parent’s life. Yet for too 

many, that hope is cut short: each year millions of children die of preventable and treatable 

causes before they reach their fifth birthday. 

Almost half of all early childhood deaths are linked to malnutrition. For millions more children, 

chronic malnutrition during the first 1,000 days of their life – starting with pregnancy and ending 

with a child’s 2nd birthday – will irreversibly stunt their physical growth and cognitive 

development. Stunting not only leads to significantly higher likelihoods of preventable deaths in 

children under five, but also has devastating lifelong effects, from lowering their chances of 

completing school to reducing their lifetime earnings. But proper nutrition in a child’s first 1,000 

days has a profound positive impact on a child’s brain development, immune system, and 

physical growth and can set children on a path toward reaching their full potential.  

RESULTS is working to end preventable deaths and stunting through increased support for 

maternal and child health and global nutrition.  

At RESULTS we work to mobilize increased resources and to improve policies for ending 

preventable maternal and child deaths.  

In the last year, RESULTS advocates have celebrated huge accomplishments: 

 Got 146 representatives to sign on to support increased funding for maternal and child 

health and nutrition 

 Published 340 media pieces in all 50 states on the Reach Every Mother and Child Act, 

which will help end preventable maternal and child deaths 

 Worked for a $10 million increase in funding for global nutrition  

Top 10 Campaign Best Practices 
1. Set up Your Fundraising Page 

Your online fundraising page will be your campaign headquarters. Use the step-by-step 

instructions in Setting Up Your Fundraising Website to get started. 

 

2. Set an Ambitious but Attainable Goal 
Setting a goal is an important part of your campaign – don’t necessarily default to the 

suggested goal. Chose what works for you. Getting close to your goal? Consider increasing 

your goal to raise more dollars! 

 

3. Make a List 
Think broadly about your contacts – your alumni community, fellow parents at your kid’s 

school, co-workers and former co-workers, neighbors, family members, area business 

owners. You’ll be surprised who gives! 

 

4. Make it Personal  
Your friends will support your campaign because they want to support you. Customize your 

emails and fundraising page to include why you care about RESULTS and why this work is 

important to you. Keep your page updated with successes, progress, or challenges so that 

visitors can stay informed and engaged throughout your fundraising effort. 
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5. Join a Team and Share Ideas 
Need help staying motivated? Join a team for camaraderie, encouragement, and friendly 

competition. Have a great idea to share? We want to hear it! Reach out to other RESULTS 

grassroots fundraisers and the Development Team for tips and share your own.  

 

6. Share Online with Posts and Tweets 
Social media is a good way to share your journey and support your specific asks. Use the 

Facebook posts, tweets, and graphics below and share your campaign with 

@RESULTSEdFund on Facebook and @results_tweets on Twitter. Always provide a link to 

your personal fundraising page.  

 

7. Follow Communication Schedule and Use Templates 
Staying in touch with your supporters is an important part of running a successful campaign. 

We’ve made it easy for you by providing a day-by-day communication schedule and ready 

to use templates below. 

 

8. Ask, Ask, and Ask Again!  
Sometimes folks just need a friendly reminder after they’ve said “yes.” Remember, you’re 

not asking for money for yourself. You’re asking for a donation to support a cause that’s 

really important to you, and will help make the world a better place. Not everyone will give. 

Carry on, be tenacious, and don’t give up! 

 

9. Get Creative and Try New Things  

 Add the link to your fundraising webpage to your email signature.  

 Include a physical feat – such as a race or push-up challenge – to your campaign. 

 Throw a party (we have a guide to help you with that, too!). 

 

10. Send a Personalized Thank You  
After you've completed your fundraising campaign, send your donors a note to thank them 

for their generosity. Tell them how much you raised in total and what your participation in 

this campaign meant to you. In addition to wrapping up your campaign, you are setting the 

stage for future donation appeals. Donors are more likely to give again if they feel that their 

donation was appreciated and valuable, and you might ask them to support RESULTS again 

next year! 

  



5 
 

3. VTF Communication Schedule 
Thursday, November 10 
8:30 – 9:30 p.m. ET 
Fuze Meeting (recording will be 
available) 

Campaign Kick Off! 

 Kick off Fuze call with VTF participants 

 Share Campaign Resources 

 Set Up Fundraising Pages 

 Set Goals 
 

Global National Webinar on 
Saturday, November 12 and 
U.S. Poverty National Outreach 
Webinar on Tuesday, 
November 15  

Hosting or attending one or both of the National 
Webinars this month? Use it as an opportunity to share 
an update on your VTF campaign. 

Monday, November 14  

Email and Social Media post message: 

 Announce campaign  

 Share goal 

 Share personal connection to RESULTS 

 Ask for support 
 

Wednesday, November 16  

Email and Social Media post message: 

 Thank those who have already given 

 Status update 

 2nd personal story: why advocacy matters to me 

 Ask for support 
 

Friday, November 18  

Calling Day 

 Reach out to friends and family by phone – 
especially those who aren’t active online 

 Give status update, thank for support, remind to 
give 
 

Saturday, November 19 
12:00 – 12:30 p.m. ET 
Fuze Meeting (recording will be 
available) 

Mid-campaign Fuze Call with VTF Leaders 
 Celebration successes 

 Work through challenges  

Monday, November 21  

Email and Social Media post message: 

 Reminder – last week to give! 

 Thank those who gave 

 Status update 

 Final ask for support 
 

Wednesday, November 23  

Email and Social Media post message: 

 Final reminder – last day to give! 
 

Monday, November 28  

Email and Social Media post message: 

 Thank you 

 Final status 
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4. Ready to Use Emails, Posts, and Tweets 
Below are sample emails, Facebook posts, and tweets ready to be sent with some simple 

updates, as well as a phone script for your Calling Day. The messages are coordinated to go 

with each outreach day as the campaign progresses.  

 

Don’t forget to fill in italicized sections and XX’s with information specific to your RESULTS story 

and VTF campaign.  

Previewed below and attached in a zip file are three Virtual Thanksgiving Feast graphics that 

you can use to post with your Facebook posts and Tweets. The first (brown background) is a 

general VTF message highlighting your important role as an advocate, and the one of each of 

the two others (red background) focus on the Global and U.S. Poverty campaigns.  

 

Not sure how to post on Facebook? See How to Post on Facebook below for step-by-step 

instructions. 

Monday, November 14 
Email Subject: Launching my Virtual Thanksgiving Feast Fundraiser 

Dear Friends and Family,  

As you may know, I am a grassroots advocate with RESULTS – a movement of passionate, 

committed everyday people. Together, we use our voices to influence political decisions that will 

bring an end to poverty.  

Share your RESULTS Story:  

 How long have you been an advocate? 

 What issues are most important to you?  

 What does being an advocate mean to you? 

 How have you made an impact as a RESULTS advocate? 

Right now, I am participating in the Virtual Thanksgiving Feast, a fundraising campaign to 

support RESULTS and the work that I do as an advocate. My goal is to raise $XXX by 

Thanksgiving Day. 

This campaign is important to me because… 
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Use U.S. Poverty Focus – Protecting SNAP and Ending Poverty in America or Global Focus– 

Ending Stunting and Preventable Maternal and Child Deaths talking points above: 

 I believe no one in America should live in poverty. The Supplemental Nutrition 

Assistance Program (SNAP, formerly food stamps) is a leading program in reducing 

poverty and lifted 4.6 million Americans above the poverty line in 2015. RESULTS 

advocates rallied to protect SNAP in 2015 when the program was under attack by 

publishing media pieces and contacting members of Congress.  

 I believe all children should be able to reach their full potential. Malnutrition is the 

single biggest killer of children globally and millions more children experience irreversible 

stunting due to malnourishment. I’m working with RESULTS to end preventable child 

deaths and stunting through increased support for maternal and child health and global 

nutrition. In the last year together we have published 340 pieces of media in all 50 states 

and worked for a $10 million increase in funding for these programs. 

At RESULTS we work to mobilize resources and to improve policies to protect and strengthen 

SNAP to help end poverty in America – or – end preventable maternal and child deaths. Giving 

to my Virtual Thanksgiving Feast Campaign supports my work, and the work of volunteer 

advocates across the country, to influence political decisions through meeting with members of 

Congress, writing op-eds, and mobilizing our communities.  

You can make your donation on my fundraising page at www.MyVTFFundraisingPage.com 

today.  

Thank you! 

From,  

Your Name 

 Twitter: 

 I [work with Congress – or – write letters – or – raise awareness] to fight poverty with 
@RESULTS_Tweets. Join me by giving to my #VirtualThanksgiving! bit.ly/2g89JFJ 

 I'm using my voice to change the world w/ @RESULTS_Tweets! I need your help to raise 
my goal of $XXXX. #VirtualThanksgiving bit.ly/2g89JFJ 

 I'm raising my voice this November with @RESULTS_Tweets to #EndPoverty. Will you 
support me? #VirtualThanksgiving bit.ly/2g89JFJ 

 

 Facebook: 

 Being an advocate means [I use my voice to influence my member of Congress – or – 

meet with my Representative to talk about ending poverty – or – write letters to the 

editor]. Support RESULTS and the work of advocates across the country, like me, by 

giving to my Virtual Thanksgiving Feast campaign: www.MyVTFFundraisingPage.com. 

 U.S. Poverty: Hey everyone! This month, with @RESULTSEdFund, I’m raising my 

voice to fight poverty. I care deeply about protecting SNAP (formerly food stamps), and 

was proud that together we rallied to protect it last year when it was under 

attack. The #VirtualThanksgiving Feast fundraiser will support RESULTS and the work 

https://friendraising.donorpro.com/campaigns/58/search_registrant
http://www.bit.ly/2g89JFJ
http://www.bit.ly/2g89JFJ
http://www.bit.ly/2g89JFJ
https://friendraising.donorpro.com/campaigns/58/search_registrant
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that I do as an advocate. My goal is to raise $XXXX by Thanksgiving Day. You can 

make your donation on my fundraising page: www.MyVTFFundraisingPage.com. 

Thank you so much for fighting poverty with me! It means a lot. 

 Global: Hey everyone! This month, with @RESULTSEdFund, I’m raising my voice to 

fight poverty. I care deeply about ending malnutrition and stunting in young children 

around the world. In the last year, together we’ve published more than 340 pieces of 

media on child health to #SaveMomsandKids. The #VirtualThanksgiving 

Feast fundraiser will support RESULTS and the work that I do as an advocate. My goal 

is to raise $XXXX by Thanksgiving Day. You can make your donation on my fundraising 

page: www.MyVTFFundraisingPage.com. Thank you so much for fighting poverty with 

me! It means a lot. 

Wednesday, November 16 
Email Subject: Did I tell you about the time I met with Senator Rubio? 

Dear Friends and Family,  

Thank you to those of you responded to my email on Monday with a donation! I am already 

XX% towards my $XXX goal. You guys are the best! 

Share what RESULTS means to you: 

 What motivates you to do this work? 

 Have you ever meet with your member of Congress or someone from their staff? What 

happened? 

 What was your favorite moment at the RESULTS International Conference? Share 

something you learned at the Conference. 

 What is it like getting a Letter to the Editor published?  

 How has being an advocate impacted you? 

For those who haven’t yet, you can support my work as a RESULTS volunteer advocate by 

making a donation to my Virtual Thanksgiving Feast campaign. Your donation will help provide 

resources that support the work of advocates like me across the country. 

You can make a donation right now on my fundraising page at 

www.MyVTFFundraisingPage.com. 

Thank you! 

From,  

Your Name 

P.S. Learn more about RESULTS work to protect and strengthen SNAP to help end poverty in 

America – or – end preventable maternal and child deaths at www.results.org. 

 Twitter: 

 Thanks to those who’ve reached out about #VirtualThanksgiving. I care deeply about 
fighting poverty, & your support means a lot. bit.ly/2g89JFJ 

https://friendraising.donorpro.com/campaigns/58/search_registrant
https://friendraising.donorpro.com/campaigns/58/search_registrant
https://friendraising.donorpro.com/campaigns/58/search_registrant
www.results.org
http://www.bit.ly/2g89JFJ
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 I’m really passionate about fighting poverty w/ @RESULTS_Tweets! Help by donating to 
my #VirtualThanksgiving fundraiser. bit.ly/2g89JFJ 

 Thanks so much to those of you who responded with a donation for 
@RESULTS_Tweets! I’m XX% to $XXXX! 8 days to go. bit.ly/2g89JFJ 

 

 Facebook: 

 This is so exciting. Thanks to those of you who responded to my post, I’ve raised XX% 

of my goal of $XXXX to fight poverty [in the U.S. – or – around the world]! Eight days to 

go! I’m proud to be a part of this movement of everyday people, writing letters, 

publishing op-eds, and reaching out to members of Congress. I recently [share a recent 

advocacy activity], and it’s so encouraging to see the impact. Donate on my page 

here: www.MyVTFFundraisingPage.com @RESULTSEdFund #VirtualThanksgiving   

Friday, November 18 - Calling Day Phone Script 
o Introduction 

Hi Friend – it’s Your Name. How’s it going? 

I’m calling about a fundraiser I’m participating in for a group I volunteer for called RESULTS. 

Have I told you about RESULTS before? 

o About RESULTS: RESULTS is a movement of passionate, committed everyday people 

who use our voices to influence political decisions that will bring an end to poverty in the 

U.S. and around the world. We meet with members of Congress, write op-eds, and mobilize 

our communities.  

 

o Personal Connection: This work is really important to me.  

Share how you got started with RESULTS or what keeps you engaged: 

 I’ve been a volunteer advocate with the [my city] RESULTS group since XXXX. 

 I got involved with RESULTS because… 

 I keep volunteering with RESULTS because… 

 

o Virtual Thanksgiving Feast: You may have seen my emails this week about the Virtual 

Thanksgiving Feast campaign I’m participating in. Does that ring a bell? Share some of the 

campaign talking points. 

 

o Ask for Support: I’m asking all of my friends and family to help me out this week by making 
a donation to RESULTS. I’m not expecting a lot – in fact I can reach my goal of raising 
$XXX if everyone I ask gives $XX. Your donation will help provide resources that support 
the work of advocates like me across the country. What do you think? 
 

o Thank you for considering a gift to my Virtual Thanksgiving Feast Campaign to support 
RESULTS.  

 I’ll text you the website where you can give to my campaign 

 Find my campaign website on my Facebook page or in my last email 

 THANK YOU – Talk to you later – bye! 

http://www.bit.ly/2g89JFJ
http://www.bit.ly/2g89JFJ
https://friendraising.donorpro.com/campaigns/58/search_registrant
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Monday, November 21 
Email Subject: Start the week with a good deed – support my campaign! 

Dear Friends and Family,  

Wow, you guys are so wonderful. With a few days left to go, I’m already at XX% of my goal to 

raise $XXX to support RESULTS! Thank you! 

As we all prepare for Thanksgiving this week – getting ready to travel, prepping meals, and 

considering the goodness of the last year – please consider practicing gratitude with a gift to 

RESULTS.  

I support RESULTS because I believe… Use U.S. Poverty Focus – Protecting SNAP and 

Ending Poverty in America or Global Focus– Ending Stunting and Preventable Maternal and 

Child Deaths talking points above: 

 I believe our members of Congress should protect and strengthen effective anti-

poverty programs like SNAP and the Earned Income Tax Credit (EITC) to help end 

poverty in America. The Supplemental Nutrition Assistance Program (SNAP, formerly 

food stamps) is a leading program in reducing poverty and lifted 4.6 million Americans 

above the poverty line in 2015. RESULTS advocates rallied to protect SNAP in 2015 

when the program was under attack by publishing media pieces and contacting 

members of Congress. We are also working to address the root causes of poverty 

through tax policies like the EITC. 

 I believe all children – whether born in [your town] or half way around the world 

deserve the nutrition they need to reach their full potential. Malnutrition is the single 

biggest killer of children globally and millions more children experience irreversible 

stunting due to malnourishment. I’m working with RESULTS to end preventable child 

deaths and stunting through increased support for maternal and child health and global 

nutrition. In the last year together we have published 340 pieces of media in all 50 states 

and worked for a $10 million increase in funding for these programs. 

Through my advocacy with RESULTS, I work throughout the year to influence political decisions 

by educating my elected officials, writing media pieces, and keeping myself informed. Support 

my work today and help end extreme poverty with a gift to my campaign at 

www.MyVTFFundraisingPage.com.  

Thank you! 

Your Name 

P.S. My campaign ends on Thursday and I’m XX% to my goal! You can help me reach my goal 

today: www.MyVTFFundraisingPage.com. 

 Twitter: 

 You guys are awesome! I’m XX% to $XXXX w/ 3 days to go. Support my work & let’s 
end poverty! @RESULTS_Tweets bit.ly/2g89JFJ 

 

https://friendraising.donorpro.com/campaigns/58/search_registrant
https://friendraising.donorpro.com/campaigns/58/search_registrant
http://www.bit.ly/2g89JFJ
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 Facebook: 

 Not everyone may know this, but I work year-round with everyday 

people and @RESULTSEdFund. I’m passionate about reaching out to members of 

Congress and working with the media to influence political decisions to bring an end to 

poverty. Recently, I [share a recent advocacy activity] with other RESULTS advocates. 

Together, it can be done! I’m excited to share that you’ve donated XX% of my goal of 

$XXXX to support me. Thanks so much, and let's keep it going 

at www.MyVTFFundraisingPage.com! Three more days! 

Wednesday, November 23 
Email Subject: Last day to give! 

Dear Friends and Family,  

Happy Thanksgiving, everyone! This is the final email reminder about my Virtual Thanksgiving 

Feast campaign. I’m XX% to my goal of raising $XXX. Thank you to everyone who has already 

made a donation to my campaign – I really appreciate it. 

I’m participating in this campaign to support RESULTS because… Insert your personal 

connection to RESULTS from Email 1 or personal story about why advocacy matters to you 

from Email 2. 

You can make a donation here: www.MyVTFFundraisingPage.com. 

Thank you! 

Your Name 

 Twitter:  

 I’ve worked to fight poverty this year by [working with Congress – or – writing letters – or 
– raising awareness]. Last day to give to #VirtualThanksgiving! bit.ly/2g89JFJ 

 Last day to give & support my work fighting #poverty! I’m XX% toward my goal of 
$XXXX. @RESULTS_Tweets #VirtualThanksgiving bit.ly/2g89JFJ 

 

 Facebook 

 U.S. Poverty: Last day to give and support my work fighting poverty! I recently reached 
out to my [member of Congress – or – local newspaper] and started a conversation 
about [share your topic, such as ending poverty in the U.S. – or – strengthening SNAP]. 
Together, we can raise our voices to protect against SNAP cuts and fight hunger. I’m 
XX% toward my goal of $XXXX. Thank you SO much to those of you who’ve already 
donated! @RESULTSEdFund #VirtualThanksgiving #SNAPMatters 
www.MyVTFFundraisingPage.com 

 

 Global: Last day to give and support my work fighting poverty! I recently reached out to 
my [member of Congress – or – local newspaper] and started a conversation about 

https://friendraising.donorpro.com/campaigns/58/search_registrant
https://friendraising.donorpro.com/campaigns/58/search_registrant
http://www.bit.ly/2g89JFJ
http://www.bit.ly/2g89JFJ
https://friendraising.donorpro.com/campaigns/58/search_registrant
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[share your topic, such as global health – or – ending preventable child and maternal 
deaths]. Together, we can raise our voices to end malnutrition and stunting in children 
around the world. I’m XX% toward my goal of $XXXX. Thank you SO much to those of 
you who’ve already donated! @RESULTSEdFund #VirtualThanksgiving 
#SaveMomsandKids www.MyVTFFundraisingPage.com 
 

Monday, November 28 - Wrap Up 
Email Subject: Thank you! 

Dear Friends and Family,  

I hope you all had a wonderful Thanksgiving holiday! I wanted to write you one more time to 

share that you all helped me raise XX% of my goal for a total of $XXXX for RESULTS!  

This will help provide resources that support the work of advocates like me across the country. 

Together we are working to protect and strengthen effective anti-poverty programs like SNAP 

and EITC to help lift millions of Americans above the poverty line – or – make stunting and 

malnutrition a thing of the past, and ensure that all children can reach their full potential 

regardless of where they are born. 

You’re helping get us one step closer to ending extreme poverty. 

I’m thrilled and so thankful to all of you.  

With Gratitude, 

Your Name 

 Twitter: 

 I’m so proud to have met with my [member of Congress – or – local newspaper] and 
about [share your topic, such as strengthening SNAP – or – ending preventable child 
and maternal deaths].#VirtualThanksgiving bit.ly/2g89JFJ 

 …And I’m proud that you’ve now joined me in fighting poverty. Thank you. 
#VirtualThanksgiving bit.ly/2g89JFJ 

 Thank you so much to all my supporters! I raised XX% of my $XXXX goal for 
@RESULTS_Tweets You’re the best! bit.ly/2g89JFJ 
 

 Facebook:  

 Happy Thanksgiving, everyone! Thank you, thank you to all my supporters for the 

@RESULTSEdFund #VirtualThanksgiving fundraiser! I reached XX% of my $XXXX 

goal. You’re helping us get one step closer to ending extreme poverty [across the U.S. – 

or – around the world]! 

  

https://friendraising.donorpro.com/campaigns/58/search_registrant
http://www.bit.ly/2g89JFJ
http://www.bit.ly/2g89JFJ
http://www.bit.ly/2g89JFJ
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5. Setting Up Your Fundraising Website 
All Friends and Family Campaign participants get a fundraising page to use during the 
campaign. These have a website address that starts “friendraising.donorpro.com” and have a 
standard template that can be customized to include your personal information.  
 
Setting up your fundraising page is a crucial step in starting your campaign. We’ve provided a 
step-by-step guide to help with the process, and are happy to answer additional questions you 
may have. 
 

1. Visit the Friends and Family Campaign website www.tinyurl.com/virtualthanksgiving 
and click on Register. 

 

  
 

2. Fill out the Registration Form with your information. Remember your Username and 

Password for future use. Press “Next Step.” (Note that the Additional Donation field is 

optional.) 

http://www.tinyurl.com/virtualthanksgiving
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3. Choose to either Create a new Team, Join an existing Team, or if fundraising as an 

Individual, select “Skip this Step.” 

 
3 a. If joining a team that has already been created, select your team from the drop 

down menu and press “Join” (blue button). 

 
Press “Complete Registration” to finish. You can then edit your team page. 

 
3 b. If creating a new team, type in your Team Name and press “Save” (blue button). 

 
3 c. Note: To Register as an individual, press “Skip This Step.” 
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4. Editing your Team page – From this page you can add a Team photo, edit your team’s 

fundraising goal, and update the content of your page. Don’t forget to save your 

changes! 

Note: Each fundraiser on a team also has a Personal Page. Check the name in the top-left of 

the screen to see if you are in your Team page or personal page. 

   

5. Editing your Personal page – From the General tab, you can add a photo of yourself and 

edit your personal information. Don’t forget to save your changes! 

 

6. Move to the Personal Home Page tab to add an image to your homepage, edit your 

personal fundraising goal, and update content for your page.  
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7. Copy [Ctrl+C] and Paste [Ctrl+V] the address of your Personal Fundraising Page from 

the address bar to include the link in your emails, Facebook posts, and tweets. The 

address will begin with “https://friendraising.donorpro.com/campaigns/58/personal.”  

 

8. To make future changes to your page, go to your fundraising page website, and click on 

the small “Log In” button way up in the right hand corner. It’s hard to see, but we promise 

it’s there!  
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9. Fill in your username and password and press “Log In”: 

 

  



18 
 

6. How to Post on Facebook 
1. When logged into your Facebook account, type or copy and paste the message you 

want to post. Remember to update the “XXXX” place holders with accurate numbers for 

your campaign – such as how far you are towards your total fundraising goal and a 

personal statement about why working with RESULTS is important to you. 

 

Optional: If you are referring to RESULTS in your post and want to include a link to the 

RESULTS Facebook page: 

 

 

Update placeholders (“XX”s) with your 

stats and a personal story. 
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2. Copy & Paste your Friends and Family Campaign page URL into your Facebook post: 

COPY [Ctrl + C]: 

 

 

 

 

 

 

 

 

 

PASTE [Ctrl + V]: 

 

Make sure to select your “Member” page 

Paste URL into Facebook post 

RESULTS image will show up 
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3. Post to your Facebook wall: 

 

 

 

 


