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Using Media to Stand Up for SNAP  
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SNAP Story from Jamy Rentschler of  

RESULTS Des Moines  
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RESULTS volunteers in Iowa meet with Sen. Joni Ernst (R-IA). From left: Chris Humrichouse, Judy 

Zobel, Alli Zuel, Sen. Ernst, Jos Linn, Marian Lyddon, Stephen Blobaum, and Jamy Rentschler 



Welcome from RESULTS Executive Director  

Dr. Joanne Carter  
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Introduction of Guest Speaker  

Jos Linn, Grassroots Manager, U.S. Poverty Campaigns  
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(Jos, left, with Congressman David Young (R-IA-3) and RESULTS Des Moines 
volunteers Judy Zobel, Max Knauer, and Marian Lyddon) 
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Guest Speaker: Rebecca Lenn of Media Matters  

Å Rebecca Lenn is the Director of Outreach at Media Matters  

for America, a web-based, not-for-profit, 501(c)(3)  

progressive research and information center dedicated to  

comprehensively monitoring, analyzing, and correcting  

conservative misinformation in the U.S. media.  

Å She works to with national and state partners  

to prevent and combat the spread of lies and extremism  

in print, broadcast, and online media. 

Å Before joining Media Matters in 2010, Rebecca served  

as a political fellow at the Eleison Group, a political con- 

sulting firm helping groups and organizations better understand America s faith landscape 

and build relationships with faith communities. 

Å At Eleison, she worked messaging and research support to political candidates and faith 

organizations on issues of national importance, including clean energy, gun violence 

prevention, economic justice, and anti-Muslim hate.   

Å Rebecca is a native of Alexandria, VA.  

Å She holds an M.A.R. in ethics from Yale University and a B.A. in Political Science from 

Mount Holyoke College. 
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http://mediamatters.org/
http://mediamatters.org/
http://mediamatters.org/


Combating Myths About SNAP 

In the Media and Beyond 
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Media Matters combats media misinformation   

through: 

 

1.Media Monitoring 

2.Rapid-Response Fact-Checking 

3. Investigative Reporting 

4.Media Combat & Effective Debunking Training 

Who Are We? 
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Best Practices 

To Play Effective Defense: 

 

a. Choose what you respond to 

b. Know your audience 

c. Consider psychological factors 

d. Debunk without reinforcing myths 

e. Respond in timely way 
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(1) Defense: 

What To Respond To 
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(1) Defense:  

Psychology 

RULE 1:  Minimize The Myth, Familiarize The Fact 

SAMPLE TITLES: 

CNN Guest Claims That Anti-Poverty Programs Like SNAP Donôt 

Work 

CNN Guest Ignores The Success of SNAP In Lifting Millions Out 

of Poverty 

STRUCTURE: 

ELEVATE FACT: SNAP kept 4.8 million people out of poverty in 

2013, including 2.1 million children. 

VS: MYTH: SNAP has made the poor poorer. 
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(1) Defense:  

Psychology 

RULE 1:  Minimize The Myth, Familiarize The Fact 

 

Simple Negations Donôt Work in Telling Full Story: 

No, surfer Jason Greenslate is not the new face  of food 

stamp recipients! 

 

ALTERNATIVE FRAME: 

Fox News  Shameless Misrepresentation Of SNAP 

Recipients Cannot Be Ignored 
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(2) Defense:  

Psychology 

RULE 2:   Illustrate Your Point  

 SNAP Hits Historic Low For Waste 

 

The Facts On Payment Error Rates In 

SNAP 

 

FACT: The 2012 payment error rate in 

SNAP is evidence of success in rooting out 

improper payments. 

 

FACT: The national payment error rate in 

SNAP during President Obamaôs first year 

in office was 4.36 percent. That error rate 

then fell to 3.81, 3.80, and 3.42 percent in 

fiscal years 2010-2012, respectively. 

 

FACT: Error rates for the program were 

much higher during the Bush 

administration, before the 2008-2009 

recession pushed millions into poverty. 

vs.  
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(3) Defense:  

Psychology 

RULE 3:  Keep it Clear, Short and Simple 

ÅEffective formatting 

VBreak up text with short clear headers 

VDark colors, large enough font 

ÅBe concise 

V Only the strongest arguments 

V "If it is possible to cut a word out, always cut it out" - 

Orwell 
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(4) Defense:  

Psychology 

 

 

 

 

 

 

ÅProvide an alternative explanation for why a 

phenomenon is happening 

ÅAssign a motive to the person/group 

propagating misinformation 

RULE 4:  Don't Just Debunk, Retell 
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(4) Defense:  

Psychology 

 

 

 

 

RULE 4:  Don't Just Debunk, Retell 

 
ATTACK: Anti-poverty programs don t work, including SNAP. 

 

RETELL: Federal programs like SNAP do in fact keep millions 

out of poverty ï and they keep our economy going too, which 

makes sense because itôs regular, everyday Americans who are 

the real job creators.   

 

Absolutely we have to do more to solve poverty in America. But 

when enrollment in anti-poverty programs goes up during hard 

economic times, it means the programs are working ï theyôre 

supposed to help more people. Letôs continue doing what 

works. 
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(4) Defense:  

Psychology 

 

 

 

 

 

ATTACK: SNAP recipients are too lazy to work and put food on 

the table for their families. Cutting this program will make them 

less lazy and make our economy stronger. 

 

RETELL & ASSIGN MOTIVE: SNAP recipients are seniors 

who've retired from a lifetime of work, new moms, young children, 

students, and job searchers still pounding the pavement. Letting 

seniors go bankrupt and taking food away from vulnerable 

children to avoid asking your wealthy campaign donors to pay 

their fair share is not only cowardly -- it hurts our economy. 

RULE 4:  Don't Just Debunk, Retell 
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(4) Defense:  

Psychology 

 

 

 

 

 

ATTACK: SNAP is filled with waste, fraud, and abuse. We need to 

get rid of it. 

 

RETELL & ASSIGN MOTIVE: SNAP is doing exactly what it is 

supposed do and what a democracy would ask of it. It is helping 

people who need help in hard times. Pundits and politicians who 

make this claim are turning a blind eye to not just the numbers 

that show that fraud and abuse are rare, but the seniors, children, 

and working families for whom SNAP is helping. 

 

RULE 4:  Don't Just Debunk, Retell 

 

17 



(5) Defense:  

Psychology 

 

 

 

 

 

Local and national reporters will often report raw SNAP numbers 

without appropriate context, failing to point to how they compare 

to other expenditures.  

 

Educate Reporters About Why Context Is Important:  

RULE 5:  Always Provide Adequate 

Context For Numbers 
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(1) Defense:  

Psychology 

RULE 6:   

Cite & Rally 

Broadest Coalition 

of Validators 

Engage SNAP recipients, faith leaders, business leaders,  

and unlikely  validators to undercut misrepresentation and  

drive the conversation. 
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(2) Timeliness 

ÅGet into the news cycle 

 

ÅDon't let the perfect be the enemy of the 

good  

 

ÅMake it relevant 

o Can you tie news to current events? 

o Can you join a conversation allies are having? 
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Takeaways 

1. Be strategic about what you respond to 

2. Always minimize the myth, familiarize the fact 

3. Illustrate your point whenever possible 

4. Keep it clear, short and simple 

5. Donôt just debunk -- retell and assign motive 

6. Get into the news cycle 
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Thank You 

 

For more information see:  

MediaMatters.org 

 

@MMFA 

Email: RLenn@mediamatters.org 
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U.S. Poverty Campaigns Update  
23 
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House Budget Resolution passed 228-199 on March 25 

ÅCuts $125 billion from SNAP over the next ten years 

Å CBPP estimates that this could force 11-12 million people off 

SNAP or cut benefits for each person by $55 per month 

ÅWould convert SNAP into a ñstate flexibility fundò, i.e. 

block grant to states 

Senate Budget Resolution passed 52-46 on March 26 

ÅChanges and cuts to SNAP not specifically mentioned, 

BUTé 

ÅMandates deep cuts to ñmandatory programsò which 

includes SNAP 

http://www.capwiz.com/results/vote.xc/?votenum=142&chamber=H&congress=1141&voteid=64698846&state=US
http://www.capwiz.com/results/vote.xc/?votenum=142&chamber=H&congress=1141&voteid=64698846&state=US
http://www.capwiz.com/results/vote.xc/?votenum=142&chamber=H&congress=1141&voteid=64698846&state=US
http://www.cbpp.org/cms/?fa=view&id=5287
http://www.capwiz.com/results/vote.xc/?votenum=135&chamber=S&congress=1141&voteid=64698801&state=US
http://www.capwiz.com/results/vote.xc/?votenum=135&chamber=S&congress=1141&voteid=64698801&state=US
http://www.capwiz.com/results/vote.xc/?votenum=135&chamber=S&congress=1141&voteid=64698801&state=US


U.S. Poverty Campaigns Update  
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Both proposals would also make deep cuts and changes to other programs (like 

cutting and block-granting Medicaid), which would have a huge impact on low-

income families 



U.S. Poverty Campaigns Update  
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ÅHouse Budget Resolution 

use puts budget 

reconciliation to ñfast trackò 

these cuts/changes through 

Congress, but the Senate 

does not 

ÅBudget reconciliation is not 

subject to filibuster in the 

Senate 

ÅWe must keep cuts to SNAP 

off the ñfast trackò! 



U.S. Poverty Campaigns Update  
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What happens next?  

ÅCongress returns to DC next week 

ÅBudget negotiators will work on a final budget 

resolution (official deadline: April 15) and want to 

pass very quickly 

ÅOur goal is to keep cuts to SNAP out of the budget 

reconciliation process ï no ñfast trackò to cuts! 

What can you do?  

ÅContinue to use media to pressure Congress to 

protect SNAP! 

ÅFollow up from face-to-face meetings urging 

member of Congress to protect SNAP in the budget 

 



April Action – Generate Media about Protecting SNAP  
(http://www.results.org/take_action/april_2015_u.s._poverty_action/) 
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1. Mention a recent story in the paper  highlighting Congress, the budget, or 

SNAP.  These ñhooksò increase the chances of your piece getting published. 

2. Inform readers  that more than 1 in 5 children  in the U.S. were at risk of going to 

bed hungry every night (21 percent). Studies show that children who are regularly 

hungry suffer from weakened immune systems, slowed and abnormal growth, and 

anemia. 

3. Tell them SNAP is our first line of defense against hunger in America. The U.S. 

Census reports  that SNAP lifted 4.8 million people out of poverty in 2013. Most 

of the beneficiaries of SNAP are children, the elderly, and people with disabilities. 

(Include SNAP information from your state and congressional district at: 

http://www.fns.usda.gov/ops/snap-community-characteristics). 

4. Explain that if SNAP were a corporate program, it would be lauded for its 

effectiveness with a 96 percent accuracy rate and only 1 percent fraud rate.  

Instead, Congress is trying to gut the program. 

5. Tell readers that the House has proposed deep cuts and structural changes to 

SNAP, which could lead to 11-12 million children and adults losing benefits. 

6. Urge your member of Congress by name to stand up for hungry children and 

families by opposing any budget that makes cuts or structural changes to SNAP. 

http://www.results.org/take_action/april_2015_u.s._poverty_action/
http://frac.org/reports-and-resources/hunger-and-poverty/
http://www.census.gov/content/dam/Census/newsroom/releases/2014/cb14-188_spm.pdf?eml=gd&utm_medium=email&utm_source=govdelivery
http://www.census.gov/content/dam/Census/newsroom/releases/2014/cb14-188_spm.pdf?eml=gd&utm_medium=email&utm_source=govdelivery
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.cbpp.org/cms/index.cfm?fa=view&id=5287
http://www.cbpp.org/cms/index.cfm?fa=view&id=5287
http://www.cbpp.org/cms/index.cfm?fa=view&id=5287


April Action Resources  
(http://www.results.org/take_action/april_2015_u.s._poverty_action/) 
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Å April Action Sheet: 

http://www.results.org/take_action/april_2015_u.s._poverty_action/ 

Å RESULTS SNAP LTE E -mail Action Alert : 

http://capwiz.com/results/issues/alert/?alertid=64248626&MC_plugin=22

01  

Å SNAP by Congressional District from USDA: 

http://www.fns.usda.gov/ops/snap-community-characteristics 

Å State fact sheets on SNAP from the Center on Budget and Policy 

Priorities: http://www.cbpp.org/cms/?fa=view&id=3886 

Å SNAP Editorial brief: 

http://www.results.org/newsroom/media_brief_proposed_cuts_to_snap_

could_mean_millions_of_american_kids_go_t/  

Å Contact Jos Linn with your questions (jlinn@results.org) 

http://www.results.org/take_action/april_2015_u.s._poverty_action/
http://www.results.org/take_action/april_2015_u.s._poverty_action/
http://capwiz.com/results/issues/alert/?alertid=64248626&MC_plugin=2201
http://capwiz.com/results/issues/alert/?alertid=64248626&MC_plugin=2201
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.cbpp.org/cms/?fa=view&id=3886
http://www.results.org/newsroom/media_brief_proposed_cuts_to_snap_could_mean_millions_of_american_kids_go_t/
http://www.results.org/newsroom/media_brief_proposed_cuts_to_snap_could_mean_millions_of_american_kids_go_t/
mailto:jlinn@results.org


April Training  

Get Media Published about Protecting SNAP  

29 
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Question 1: 

Why do you care about protecting SNAP? 

 
ÅPerhaps you have a personal story about SNAP 

ÅPerhaps you or someone you know has struggled with 

hunger 

ÅPerhaps you want to respond to a myth or negative story 

about SNAP 

ÅShare hunger statistics from your state or congressional 
district 

http://www.talkpoverty.org/poverty
http://www.talkpoverty.org/poverty


April Training  

Get Media Published about Protecting SNAP  
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Question 2: 

What is Congress planning to do to SNAP? 

 
ÅCut it deeply and increase hunger in America 

ÅCut the program by $125 billion and change it into a block 

grant to states 

ÅEnact cuts that could force 11-12 million people off SNAP or 

ÅEnact cuts that could cut benefits for SNAP recipient by an 

average of $55 per month 

 
 



April Training  

Get Media Published about Protecting SNAP  
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Question 3: 

Why is SNAP a program worth supporting? 

 
ÅShare a story about how SNAP helped you or someone you 

know 

ÅWhat would SNAP cuts mean for your local food bank? 

ÅShare the benefits of SNAP to your state or congressional 

district 

ÅUse positive fact to debunk a myth about SNAP 

http://www.cbpp.org/cms/?fa=view&id=3886
http://www.fns.usda.gov/ops/snap-community-characteristics
http://www.fns.usda.gov/ops/snap-community-characteristics


April Training  

Get Media Published about Protecting SNAP  
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Question 4: 

What do you want Congress to do to SNAP? 

 
ÅTell your members of Congress by name to protect SNAP 

ÅKeep cuts or changes to SNAP out of the 2016 budget 

ÅOppose efforts to ñfast-trackò cuts to SNAP 

ÅDo the right thing! 

 
 



Shares  
33 

Dee Ivy of RESULTS Albuquerque talks about 

a recent letter to the editor she got published in 

the Albuquerque Journal 
Diana Tyree–Eddy  of RESULTS 

Bremerton talks about a recent face-to-

face encounter with Sen. Patty Murray 

(D-WA) 
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Rev. Susan Rack  of RESULTS 

Bernardsville (NJ) talks about a 

recent letter to the editor she got 

published in the Newark Star-

Ledger 

http://www.abqjournal.com/565709/opinion/talk-of-the-town-168.html
http://www.nj.com/opinion/index.ssf/2015/03/congress_letting_down_poor_americans_by_cutting_fo.html
http://www.nj.com/opinion/index.ssf/2015/03/congress_letting_down_poor_americans_by_cutting_fo.html


Join us at the RESULTS International Conference  
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Celebrate 35 Years with RESULTS!  

For active RESULTS volunteers, registration is only $100. Learn more and 

register TODAY at: http://www.results.org/events/IC_2015/ 

Webinar: Why You Should Attend the RESULTS International Conference, 

April 16 at 8:00pm ET (repeated on April 17 at 1:00 pm ET). Join this preview 

of the RESULTS International Conference and why you should come. Join 

online at http://fuze.me/28157166 or by phone at (201) 479-4595, meeting ID 

28157166. 

 

http://www.results.org/events/IC_2015/
http://fuze.me/28157166


Urge Young Leaders to Apply for REAL Change  
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Weôre accepting applications now for the 2015-16 Fellowship year: 

www.results.org/realchange 

Year-long Fellowship for 18-28 year olds who want to become the next 

generation of powerful anti-poverty advocates and leaders 

Applications are due by April 25  

http://www.results.org/realchange


Å RESULTS Free Agents, April 21 at 1:00 pm and 8:00 pm ET.  If 

you live in an area with no active RESULTS U.S. Poverty group, 

please join us online at: http://fuze.me/27491886 or by phone at 

(201) 479-4595, Meeting ID: 27491886. Contact Jos Linn 

(jlinn@results.org) for details. 

Å RESULTS Introductory Call, April 24 at 1:00 pm ET . If you are 

new to RESULTS, learn more about our work by joining our next 

RESULTS Intro Call. The next call is Friday, March 27 at 1:00 pm ET. 

Register for this or another call on the RESULTS website. 

Å Find more RESULTS activities on our Events Calendar. 

 

 

Announcements  
36 
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Thank You for Attending Today’s Meeting! Next RESULTS U.S. 

Poverty National Meeting, Saturday, May 9 at 12:30 pm ET 

http://fuze.me/27491886
mailto:jlinn@results.org
http://www.results.org/take_action/become_a_results_activist/#Introductory%20Call
http://www.results.org/events/events_calendar/
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Jami-Linn Williams of RESULTS Baltimore 

Shared her story of being on SNAP as a child in 

the Baltimore Sun in 2013 

 

She just got engagedé 

She just got accepted to medical schoolé 

And today is her birthday! 

 

Happy Birthday and congratulations,  

Jami -Lin!  

http://www.baltimoresun.com/news/opinion/oped/bs-ed-snap-20130822-story.html#ixzz2ckFzSeEA
http://www.baltimoresun.com/news/opinion/oped/bs-ed-snap-20130822-story.html#ixzz2ckFzSeEA

